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MARCH 1, 2025-FEBRUARY 28, 2026
Hope starts with food. Here’s what you made possible.
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] 1,046,904

KIDS FED A DAILY MEAL FOR A YEAR

382,120,176

* TOTAL MEALS PROVIDED 1,207,456

VOLUNTEERS ACROSS THE U.S.
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Milestone moment:
Together, we packed and A LOOK AHEAD TO NEXT YEAR >

shipped our 5 billionth meal.

264 MobilePack™ events 41 0,000,000
5.3M meals funded by FMSC MarketPlace™ sales 20 26 / 27 GO AL

y $12.9M pledged so far toward expanding capacity through
the Invest Today, Feed Tomorrow investment campaign

- Recurring givers provided enough meals to feed 66,494
children for a year




Your impact doesn’t stop here.

You give. Volunteers pack. God multiplies. Kids eat.
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: ] Choose your next step: fmsc.org/takeaction

GIVE

Make your next gift in the way that fits you — whether that’s a one-time donation, recurring gift,
donor-advised funds, stock, a legacy gift or even an FMSC MarketPlace™ purchase!

VOLUNTEER

Come pack with us and help reach this year’s meal goal. Challenge: Pack twice this year — and
bring someone with you!

HOST

Bring FMSC to your community. MobilePack™ events are volunteer-led packing events you can
host almost anywhere.

FEED MY
STARVING
CHILDREN



https://www.fmsc.org/ways-to-give?utm_source=impact-report&utm_medium=give-block&utm_campaign=impact-26
https://www.fmsc.org/get-involved/volunteer?utm_source=impact-report&utm_medium=vol-block&utm_campaign=impact-26
https://www.fmsc.org/get-involved/host-a-mobilepack-event?utm_source=impact-report&utm_medium=host-block&utm_campaign=impact-26
https://www.fmsc.org/about-us/financial-accountability/make-an-impact?utm_source=impact-report&utm_medium=shorturl&utm_campaign=impact-26

